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Entry Requirements
♦ 1. To be considered eligible, your campaign must have run or begun within the twelve

months of the year 2015 and have been designed to boost business within the grocery

retail sector.
♦ 2. Your campaign must have run in Northern Ireland, but not exclusively so.
♦ 3. All entries must include the following information:
• Contact name and position within company entering the award (agencies may put in an

entry on behalf of a client but with full client knowledge and consent).

• Company details and full postal address.

• Telephone and e-mail contact details.

• Title of category being entered.
♦ 4. As these awards are for marketing excellence, entries should be as

comprehensive as possible and professional in presentation and substance.
As well as hard copy, a digital copy is required for judging and PR purposes

♦ 5. All entries should consist of a full submission under three separate headings:
• The Strategy

• The Project Details

• Quantifying Success

Your entry should outline what the objectives of the project/campaign were and be fully

backed up by the research/ consumer insights used in the development of the idea behind

the campaign, how that information was translated into a creative strategy which

reflected the brief and, most importantly, the statistics that show the campaign to

have been successful in terms of results. Any sensitive figures provided for judging

purposes can be withheld from publication on request. Supporting documentation, such

as mpegs of advertisements, powerpoint presentations, posters/ POS materials, media

coverage, etc, should also be provided. As the winning entries will be shown at the

awards presentation, it is essential that your full-colour printed entry be accompanied

by a copy on USP stick running for no more than two minutes and/ or full-colour,

high resolution still images. These visual presentations should be complementary to

the printed entry – not in place of.
♦ 7. Four full copies of each entry are required.
♦ 8. Each entry must also include a separate 300-word synopsis of the campaign, along

with a high resolution, good quality (300 dpi) image illustrating the campaign, which

will be used in a preview of all entries in a forthcoming 2016 edition of Ulster Grocer.

CLOSING DATE:

All entries – i.e. the full submission plus the 300-word synopsis and all supporting material

- must be received by Friday 11 March 2016.

FEE:

An administrative fee of £100 plus VAT will be charged to enter.

TO REGISTER your interest:

Contact the Commercial Manager:

Mark Beckett Tel: 028 9078 3235

Email: markbeckett@greerpublications.com

SEND YOUR ENTRIES TO:

Ulster Grocer Marketing Awards 2016
Greer Publications, 
5B Edgewater Business

Park, Belfast Harbour Estate, 
Belfast, 
BT3 9JQ.
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